AC 211  Managerial Accounting  4CR.HR.（必修）
Managerial accounting involves the use of accounting information to make business decisions. Topics covered include cost concepts, cost-volume-profit relationships, capital budgeting, master budgets, cost variances and present value analysis, as well as financial statement analysis.
管理会计

管理会计涉及利用会计信息作出商业决策。涵盖的主题包括：成本概念、产销量、资金预算、总预算、成本差异、现值分析以及财务报表等。

BA 302  Business Ethics  4 CR.HR.（必修）
This course is designed to raise a moral consciousness and sensitivity within the various disciplines of the business curriculum. The disciplines focused on here are business, accounting, marketing, multinational corporations, and those areas of human resource management inclusive of diversity in the workplace within the context of environmental and social responsibility.
商业伦理道德

本课程的目的是提高所有商科课程中的道德意识和敏感性。以下课程都会涉及到商业伦理：商业、会计、市场营销、跨国公司和在不同场所的人力资源管理等。
BA 414  Business Strategy 4 CR.HR.（必修）
College Level=Senior

This Business Administration senior seminar focuses on decision making at the executive management level, the formulation of strategy, and its implementation in the organization. The course will employ case studies, laboratory simulation techniques, and computer spreadsheet analysis.
商业决策

本课程侧重于高级管理层的决策、战略制定和其在组织中的执行。课程将采用案例分析、实验室模拟技术及计算机电子表格分析等方法授课。

BA 434 International Finance 3 CR.HR. （选修）
Prerequisites BA362

The factors affecting exchange rates are discussed, as well as different types of exchange rate systems and how governments attempt to influence exchange rates. The relationships among interest rate parity, purchasing power parity, the Fisher effect and International Fisher effect and exchange rates are analyzed. Students learn how currency futures, currency options and money market hedges are used to hedge exchange rate risk.
国际金融

本课程将讨论影响汇率的因素、多种汇率制度及政府如何影响汇率。分析利率平价、购买力平价、费雪效应、国际费雪效应和汇率之间的关系。学生还将学习外汇期货、外汇期权和货币市场如何对冲汇率风险。

BA 437  International Marketing  3 CR.HR. （选修）
Prerequisites BA321

The basics of international marketing will be taught including the foundations of culture, cultural understanding, business customs and practices in global marketing, assessing global markets, and developing international marketing strategy.
国际市场营销

本课程将介绍国际市场营销的基本知识，主要内容有文化基础、文化理解、全球市场中的商业惯例和实践、全球市场评估和国际市场营销策略。
CM 221 Professional Communications 3 CR.HR. （选修）
Prerequisites EH 200, EH 123, and EH 124

The course examines written and oral forms of business communication, from memos and letters to research proposals and reports. Flexibility in addressing diverse audiences and human resource issues is a focus. The construction of resumes, cover letters, job interviews, and formal presentations is also emphasized.
专业表达

本课程教授商业沟通中的书面和口语形式，涉及备忘录、书信及研究计划和报告，以灵活应对不同的就、客户和人群。同时，侧重学习书写简历、求职信、面试和正式演讲。

